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undergraduate studen:t subjects were provided with informatien about a
stimulus person whose behavioral consistency varied on several
issues. Thé study assumed that if the individual's behavior on the
. relevarnt topic was consistent, then behavior on the other issues
' ‘- ghould bhave nc impact on persuasiveness, but if -a consistent style of
behavior was necessary, then the individual must be consistent om all -
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(l) Tltle Of Paper. ( - EDUCATION POSITION OR POLICY Y

Persuasiveness as a fjunction of intraindividual consistency
: - _ _ Ptk .
on seVeral issues

(2) Problem: S - L . .

Research on small group behavior ‘has shown that dissent by

a consistent minority may influence the majority (Moscov1c1 &

[y -

Faucheux, 1972). . In one set of experiments subjects expressed thei

preferences for objects that Varied on several dimensions (e. g., g

color, size, shape). A confederate consistently chose ‘the color

e ‘ - .
K ’

dimension. Subjects exposed to the.consistent minority made signi-
- s A\ ‘

ficantly more "color" choices than control subjects. Moscovici
and Faucheux (1972) attributed the 1anuence of the minority,to

'Lg§ COnSlbLent respouse Suyie. _in their experineuts Judgﬂe
/

K4

were made - on only one topic--preference for certain objects.- It is
a

unclear’ whether the pexsuaSiveness of the minexity was due to its .

”

consistent behav1or on’ the 8pecific tOplc in question or. to an

inference}that the coniistency reflected a more~general styie of
bghavior. These alternatives were separated in the following exper-
iment. Subjects were provided with information'about a stimulus‘
person whose behavioral consistency varied on'severaL issues in

addition to the one of concern in the experiment; If consistency

_of behavior on the relevant topic is sufficient to enhance the
person's persuasiveness, then his behavior on the other issues -

should have no 1mpact on his persuasiveness. But if'a consistent
style of behaViQr is necessary, then he must be conSistent on all

issues. t , T . ¢

(3) Sub]ects. .I' _ :
C 4 -
Subjects were 155 undergraduates at the University of Virginia.
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2They were randomly assigned to one of four conditions in a“ Zx2

77" factorial design. Factors were consistency of the stimulus{ person's / *

g r . - * SN
attitude toward item A and consistency of his other attitudes. -, -

/. - : . .
(4) ?rocedure: . v

—_ “

Each subject was ‘given one of four graphs illustrating;a

©

person's attitudes on five anonymous issues..-His’attitudes toward .
A'the fssues,(labeied A, B, C, D, and E) were indicated for*“every

other month - OV%F a year. For each month, the person s alleged agree-.

ment or dlsagre@ment with each "item.was 1nd1cated by an "X" on a

B3

‘seven p01nt scale from "—3" (disagree) to "+3" (agree). The exper-

iment was conducted in a ‘questionnaire format to ensure that no v

factors (e.qg., natufe'of the attitude.item! suhﬁect's relatighship

‘to stimuiug person) eXCept the consistency of the stimulus person's .
behavior could influente the subjects. Suhjecfé werelrandgmly
assigned to one of thetfbllowing,four conditions:

(1) Consistent A-Comsistent Othefs (CA-CO). The graph of the

stimulus peréoﬂ'g attitudes'indicated that he had given the same
- ¢ . N Y

response to item A every month. Consistent agreement and disagree-
y : . - ’
ment was counterbalanced across subjects. He had aléo-responded

consistentlylon the other items. . ' “&\

(2) Consistent A-Variable Others (CA-Vd): The persod,reeponded

cénsistently on item A. On the other items hié attitudes were 4 !

\ C
inconsistent, varying one position on the sqple each month. SR

\
\

(3) Variable A-Consistent Others (VA- C@} The stimulus person

varied his attitude toward item A frbm month to month. His attitudes

toward the. remaining items were the same as in the CA-CO condition.

-

(4) variable A- Var1able Others (VA-VO) . The person changed .
! e o
his p051t10n on all items over the 'year. His attitude toward item

vl o5
A showed the same flux as in the VA-CO co;Eition. And_his attitudes

N 5 . . G
: ;) ,



toward the othcr items varied as in the CA VO condition

.. ST i ? S

S Dependont measures con51stcd of three questions posea inta T

Likert fq;mat with nine point. scales.. (1) Subjects indicatcd the
- extent” to which the’ stimnlus person 's attitude toward item A reflected

his dispOSition. Larger scores indicated a more internal or dis-

~

positional attribution (2) Subjects estimated the confidence

the stimulus person had in his attitude toward item &. Larger means

indicated more perceived c0nfidence (3) Subjects indicated how

persuaSive the stimulus person was an item A. Larger scores

indicated more persuaSiveness.' For each questiOn data were analyzed
in a 2x2 analysis of‘wariance'(Winer, 1971).

7/ (5) Results: s
/ : ) _ .
- Attribution of Behavioral Causality. The analysis revealedgﬁw«ﬁ

v—

/ a Signi{icant interaction between conSistency on item A and consis~ °
.tency on the other items (F=46. 82, df—l/l46 p< 001; Table ‘1) .
Subjects made aymore dispos;tional inference about the cause of
the person's'attitude toward item A when'his attitude.toward A showed
the same tendancy- to change or remain constant as his other attitudes
(VA-VO and CA-CO conditionsl A conSistent style of behaVior,On

R all items (conéistent variability or constancy) was perceived as

u/) more dispositional than consistent behavior on sdme items and variable-

~  behavior on others (CA-VO and VA-VO conditions)

.
.

Attribution of Confidence. The interaction bttween consistency

.“on item A. and consistency on the other items attaihed significance
' ' L J R N

E
. 1

kFél48.76,.df=l/l46,'p4:001; rab¥e 1). The peégon_was perceived as

more conf’hent when he eithér consistently held a position on all

. . ] 3 ' ’ R .

items (CA-CO conditign) or sistenﬁ!yuch?nged his, position (VA-VO
condgtion) than when his behayior over time on item A differed from

v ; 4 ' :
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that for the other items (CA-VO and VA-CO conditions).

N - o

© ¢ 77 - " "Attribution of Persudsiveness.
N

consistency on item A and consistency on the.other items was 51gn1-

'Agaln_the.lntcractlou betwccnr“m”m_

ficant (F=50.38, @f=1/146, p<.00};-Table 1) . Subjects attributed

greater persuasiveness to the stimulus person when his attitudes

either all changed (VA-VO condition) or all remained.constant (CA-CO

condition) than when his att1tude toward A did not fol#ow the pattern
of his other attitudes (CA VO and VA-CO cond;tlons) ‘What appeared
‘to maxlmlze'the person's persuasiveness was a consistent gtx_; of
. | 4behaviorlacross all itemé. He was perceived as more internally.
'dlrected more confident, and more persua51ve when he was e1ther
L4

con51stent or variable on all 1ssues.

(6) Impllcatlons and Conclu51ons.

Results from this study bear upon the relationship between

bzhavioral consistency and social influence (Moscovici & Faucheux,

1972).  Maximum persuasiveness is attributed to a person who exhibits

‘a consistent pattern of behavior. The behavior itself, however

. »
ne:h\Qgt be consistent on any one issue so long as a clear, pr

) styie of behavior emerges across several items. 1In this expefiment

the person who was variable on all issues (consistently inconSistent)

. - X . - -
: . , '

was percefved as persuasive as the pergon dho was consistent on all
iseues.- But consistent behavior on one issue did not enhahce:
persuasiveness on that issue if the person was inconsistent on other
. : _ | _ . .
issues (CA-VO condition). Thqu‘cohsisténii of a person's résponse

style across several items may be a component of social influence,

* P
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Means for Consistericy\on Itém A by Consistency on Other

- .
B <. -

i " " Attribution of 1"Attributfbn of .
. ' . Conditions Causality " -Confidence .

. - ca-co . - . . 6.38_. . T.s3

. .,  vA-vo . 6.66_ o 8.28" .
N . . ' ’ . . .. ' a X
CA-VO " 3.8s_, - - a1

.- Y vaco CT - 4.09, . 3,70,

. ! .. ..“ ‘ "“‘h N ’ “ .'. ..‘ -
Note--Column means with different subscripts differ at the
) \ significance.4Newman-Kéuls fést). "
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